global regions

The advent of the internet was a
huge opportunity for the
translation industry, says
Christian Arno, and he seized it.
“The fact that nobody was
doing anything was tragic,” he
recalls. He’s grown Lingoz4, a
provider of round-the-clock
translation and language-
related services, from an online
home enterprise in 2002 to a
business with offices in
Romania, Panama, Shanghai

Arno is investing in the firm’s
technology to improve
customer service. He’s also
looking at using foreign
languages on the Net. “We've
been pushing our website in a
range of other languages, not
Jjust English. Sweden is a good
market, the Netherlands, too,
and Germany's already big.
With the pound so low, we've
got to be grabbing those export
opportunities,” he says. And he
strongly advises other
companies to follow suit.



